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Foreword

Luo Lisheng

When the editor of When in China: A Guide to Chinese
Business Culture asked me to write a foreword for this book, I felt
honoured because it meant that [ was granted an opportunity to give an
objective introduction of the book from the perspective of readers and
users, yet on the other hand, I was worried that I could not give a full
account of the hard work of the authors and describe all of the features
of the book. After reading the book, I was attracted by each chapter
and perceived the lofty intentions of the authors. It is no exaggeration
to say that this book has gathered the experience accumulated by the
authors from teaching business Chinese over the past ten-odd years
and that it is a crystallization of their hard work over those years.

Similar books can rarely be found on the current British book
market. Therefore, the publication of this book has, to a certain extent,
filled the gap in this market. At the same time, it will meet the ever-
growing demand for business Chinese teaching on a worldwide scale
and also mark the forward momentum of the vigorous development in
this field.

It took three years to write the book, which has received
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extensive attention and warm welcome when used in British
classrooms teaching Business Chinese on a trial basis. This book was
written by about ten teachers engaged in business Chinese teaching in
Britain, including Fang Jing and Lu Hong, who have rich experience
in this field and enjoy a high reputation in the industry. In addition,
this book was published by Sinolingua London, so it can be said that
it is another good example of success in the cooperation between two
strong parties.

This book, When in China: A Guide to Chinese Business
Culture, has the following distinctive features:

(1) The book is well targeted. It was written according to the
actual demands and the language level of British learners of business
Chinese, with its teaching target readers including the students
who will engage in the fields of business and finance or company
employees and managers engaged in these fields. Focusing on these
learners, the authors have carefully designed and arranged highly
practical business culture courses and training content regarding
business Chinese.

(2) This book contains imagined and real examples of situations
occurring in Chinese business. Written in two languages (English
and Chinese), it is easy to understand, simple, natural and authentic.
Overall, the book has comprehensively and objectively displayed
the real situation of business Chinese activities and the connotations
of business culture and will help the learners to find their feet in the

business world of China as soon as possible.
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(3) Giving full consideration to the different backgrounds and
language levels of the learners, the book was written in both Chinese
and English so that they can better understand Chinese business
culture and language. At the same time, Pinyin was provided for those
readers who can speak but cannot read Chinese. In addition, the book
is structured around different subjects and combines the study of
language, business and culture together, which will help the learners
practise the Chinese language, understand Chinese culture and gain a
wider understanding of Chinese business culture.

(4) This book has questions and discussion topics following
each topic to help the learners grasp the text content and to encourage
them to speak Chinese, which will help them better attain a knowledge
of Chinese business culture and language.

I believe that the publication of this book will promote the
development of business Chinese teaching and help the learners
improve their language skills and better understand Chinese culture.
This book will be a nice flower in the garden of textbooks teaching
Chinese as a foreign language and will become a good teacher and

friend for learners of business Chinese.
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Luo Lisheng

Mr. Luo Lisheng graduated from Tsinghua University before
studying at Victoria University, New Zealand for two years where he
received a diploma in teaching English as a second language. As his
academic background is in applied linguistics, he has been teaching
English at Tsinghua University since then, published more than thirty
academic papers in core journals in China and has received five
awards at the national and municipal levels. In 1999 he served as the
vice dean of the School of Humanities and Social Sciences and the
dean of the Foreign Languages Department for ten years. In 2008 he
was appointed the director of the International Office of Tsinghua
University. Currently he is the Chinese Director of the London branch

of the Confucius Institute.



PEHSIHSE
When in China: A Guide to Chinese Business Culture

B K

| CONTENTS

g

*EH{J%%}L{)‘L ................................................................................... 1
TLTETRLASL eveesererssseessssessssssssssssssssesssss s 3
FER RS woveeeermee 13
BB ASL -ooeevesseeessserssssenesssssssss s 21
IFEFEIRE wovreeeseemseessseesee st 27

k:ﬁ

‘Flilkﬁmﬂ‘lﬁﬁlﬁ%ﬁu ................................................................ 53
Eﬁ@ ...................................................................................................... 54
%ﬁ? ...................................................................................................... 59
Zﬁ]% ....................................................................................................... 63
/4:[3%4 ...................................................................................................... 68

=%

':FEH(J-'F Bl oveeeeeeeeeeeere e 82
FIELGETT H  coeeereeereemsses 83
TTH Y BN IET e 38
T H %ni%“— ........................................................................................... 92

10



Hx

Contents

Chapter |
Chinese BUSiness Etiquette ........................................................ 33
Meetings ................................................................................................ 34
Dinner table etiquette ............................................................................ 40
Glft glVlng ethuette ............................................................................... 45
RECEPLON +++++++++-orsssessssssssssssssssssssssissstsrssisssssss s s ssssssssnss 49

Chapter Il
Common Preferences and Taboos among Chinese People72
CO]OurS .................................................................................................. 72
INUIIIBEES «+-e+essreerrssseeremrtatiesaestetiesiesaeas et sie et saenaes 75
Animals .................................................................................................. 77
Zodiac animals ....................................................................................... 79

Chapter Il

Chinese Festivals ......................................................................... 100
Traditional Chinese festivals ««oxeresrseeerrreerrramemeiiries 100
“Personal PR” during fEStIVAlg  rrrerrrrrrrrrr e 103
Festivals and DUSINESS -« -ww-wrrrerrrerrrrrarramtaetintiiieee e 105

1



RERS XS
When in China: A Guide to Chinese Business Culture

FMNE

*Eﬁ%j{t*ﬂgmﬂ( .................................................................. 111
mﬂ(ﬂ]j}ﬁ%ﬁﬁﬁﬂt ........................................................................ 112
m7k*ﬂjj‘ﬁ\%ﬁ)f7fﬁ)% ........................................................................ 115
TN ZE IRIKRE LT R ELI] cverevereeesseessenseesssessssisssis s 119
IR I «oveeeeemeeneemsesi 122

EHE

*@*Hﬂ*%iﬁ .............................................................................. 134
DU woreeesresseesse st 135
[ - wereeeeeseessenssesseess e 139
GRJGE S ZR wovervennesneneent ettt 142
TR GLTEZR oveereeeeee e 145
[FJEEIEZR coveerreerent s 148
) e 151
TIJRFIEZR wooeeeseesseeess sttt 154

ERE

*E*H{Jﬁ%i&#ﬂﬂ*ﬁ .................................................................. 170
FLIGHIE ereerresseress e 171
TR B oveeeer e 174
FEARTIZH T vovveevereeneeeeeee 177
JE DU PRI G JE JE ceveveevereesere e 179
SR FILTRE oveeeeeeee s 181
AT wereeeeeere e 184

12



Hx

Contents
Chapter IV
Feng Shui in Chinese Business Culture:: = ereeeeeeees 126
Feng Shui and office 1OCALIONS =+ rrrerrerrrrrrrrererratrtiiarieins 126
Feng Shui and office layouts ............................................................... 128
Impact of office Feng Shui on employees ........................................... 130
Other aSpeCtS Of Feng Shul .................................................................. 132
Chapter V
Chinese Personal Relationships .............................................. 157
Personal relationships .......................................................................... 157
FACE++ewrseerseresssssssssssssensesssssssassnsssssssesessassassssssessssssasassassnsssessssssasasnnssnes 159
Famlly relationships ............................................................................ 161
Superior—subordinate relationships ...................................................... 163
Colleague relationships ....................................................................... 164
Customer relationships ........................................................................ 166
Government relationships .................................................................... 168
Chapter VI
Chinese Business Negotiation Styles .................................... 186
Etiquette FILSE vve e re et 186
HaImOny U 5] RRRER TR PP PP P PP PP PP PP PRPPPTRY 188
Generality ANA dEtailg roreererrrrrrerre 190
Principles and ﬂelelllty ..................................................................... 191
Hierarchy ANA AECISION r#vrrerrrrrrerrrrrresrrrrrtnertrtattitietittetirt ettt 192
Other detailg: e r-rrresrrerrmrererereerttt ittt 193

13



PEHSIHSE
When in China: A Guide to Chinese Business Culture

FtE

|:|:| EA A Ell% .................................................................................. 195
DB IR ovvvrresseemsseessessssesiiss s 197
I, BIRAPE «erereeeeeeeseeessens e 202
DT AR IRTEIHIL -+vvvreevseeesseeess s 208
2010 AEHE S /SIR AT A FEBELPE v 211

EPAN

*Em&iﬁﬁ“fg*uﬁg*um .......................................................... 223
R IR JEE rvvveeeeesseressssresss s 223
HE T L GEHURAAR ZR +wevvreeessreess s 226

FENE

I E G FIIACTGSE STAL - rvevevereeeermseemsseemesisess s 240
HEABGE R SCAL reereeeseeesseesssseesssi e 241
FE AR T 45 S0AL veerereseeesssenssssess e 246
E‘l/j—_\‘ .................................................................................................... 250

ﬁgéﬂﬁkﬁﬁﬁ .............................................................................. 260

14



Hx

Contents
Chapter VI
Demographics of china ............................................................. 214
Population policy and current Situation -+« «-eesessrissisiieiennen. 214
Difficulty in education and employment -« -sessesseeeemseisineenennes 217
Ageing population and business opportunities with the elderly------ 220
Major data from China’s Sixth Population Census in 2010 -+ 222
Chapter VI
China’s Political System and State Institutions- - 233
China’s POlitical SyStem - rrrresssssrrrermmssssserrsimssssssssss 233
China’s STALE STIUCTUTE v v verererererrererotsssnrnetetetatatitttitiitetetettetanenes 235
Chapter IX
China’s Traditional and Modern Business Culture - 253
China’s traditional buSineSS culture ..................................................... 253
China’s modem buSineSS Cultllre ......................................................... 256
TSPITALIONS ++++eeesereeressessessessestestt sttt 258

15






F—5 HEMNESILK

Chapter | Chinese Business Etiquette

Di-y1 zhdng  Zhonggud de shangwu  liyi

£-5 MENESILNX

Zhonggué juydu wugidn dud nidn de wénmingshi, sU ydu

i AR 2T % 0 LAL, ¥4
“ weénming guguo , liyi  zht bang ” zhi chéng. Zhonggud
“SLB FE. AN RO AR, P
wénhud de zhongydo neirdng shi I wénhua. Li wénhud neiréng
XA & REE AL XL, AL T AR
féengfl , yudnyudn-lidichédng . Hén dud xuézhé renwéi Ii  wénhua
FE, REZ R K. R % FH A AL LA
shi Zhonggudé wénhud de héxin . Name shénme shi [i wénhud

‘1’ XA &g s, R4 H 4 2 4L AL
ne? Li wénhua kéyi [fjie wéi zdi zOnzhong de jichl

7 AL XA T B £ F E & K
shang an  yixié pubion jiéshou, yuéding-sichéng de guiju
b -2 Em g 4R B OR 8 HLE
jinxing shehui huddong de wénhua. Tongsu de jidng jiushi
BEAT A E B 8 XA, @ W d shA
dairén-jiéwu  ydo zinzhong duifang, zudshi ydo wei duifang
AN & § 2 5, F & h 45
zhuéxiéng Chdngydn ddo “ Ni jing wd yi chi, wd jing ni

H A, w F OB R FR — R, R AR
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yi zhang”, Zhonggudrén tichang zai huxidng ztnzhong de jichu
— X7, PEARBEZM G EF 0 A
shang jionli  hixin , fazhdn yoéuyl , dddao gongying.

T &S BfE, KRB A, 23 X
Liyi  sheji shenghudé de fangfangmianmidan: da you gudjia

A TR A FWH FHFEE: KA BR

wdijido iyl , xi@o ydu jid zhong cdnzhud Iiyi . Zud de bu
ShEAUL, AR P B AL R
h&o jiushi “ shili ”, dul putongrén Ildishuo jiushi « did
W oA CRALT, A EFEA kB 2T F
mianzi > hud “ bu gé& midnzi . Shile I , didle mianzi,
@y R AL ETT, RT AL, FT @T,
shiqule fazhdn lidnghdo gudnxi de jichl , hézud de shi jiu

XETARE B3 XA20 Ko, &4F 8 F &
wlcoéng tdngi  le . Dangjin, Zhonggud yijing chéngwéi shijie
RN A T, B4, F 2 A R
zul zhongyto de jingji qidnggudé zhi yi , shijie ge gud yu
R ERMEF BRE X —, #RX 2 E 5
Zhonggudé de shangwu wdngldi yueldiyue pinfédn, guimd yueldiyue
vOE 8 B S AR R MURAR RES, AR AR
da . Lidoji¢ Zhonggud shangwl  liyi wdyi shi buké hashi
K, TH +F B 4 AL T R R A
de yi ke . Wei ci, bén wén jiang yi shangwu [liyi wéi
B o— R, A, KUK A B F AL A
zhongxin jidnddn eydo de jieshdo yixié Zhonggud shangwu
s R ERE W AE - A %
hudédong de jibén xingwéi guifan ji tedidn .

& B 0y IR AT A ML B
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Jianmian  liyi

R L%

T T

X217 Key words
AL Iy n. | etiquette
HLFE guiju n. |norm
ERE huxin v. |mutually trust
X shuangying | v. |be win-win
AiEE/EAN dévngldc‘lozhﬁ "1 | host

zhurén

You péng zi yudnfang Idi bd yi le hda? Chacl jianmian,

H W B ZH RRFERF? R LaE,
zlncong dangdi de iyl gurfan  bujin kéyi  géi duifang
N B3k 8 ALBL AL RAL T & 3 7
lidnghdio de di-yi vyinxiong, hdi keéyi rang duifang gdndao
B AT 89 H— %, & TV ik o B3
Igifdngrén de zhénchéng. Zhé shi bdozheng shudngfang yewu
RIZA M A R, X ST AR IE W LG
shunli  kdizhédn de di-yi  bu . Xiamian jiang jieshdo ji didn

WA R F— F, Ta oH AL LA

shangwl huddong chdci jianmion pubion zanxdn de jibén  liyi
A% F S Rk LdE G @ e AR AU
guifan .

HLIE o
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Jieshto
4

Shangwu huddong chdngchdng shi lidng fang tudndui chéngyudn

WH &3 F F A F AR R A
jianmian . Zai zhé zhdng gingkuang xid , yiban xidn ydéu xiangmu
WLE., £ A LT, —f& %k AR
lidnxirén jieshdo binzhl shudngfang fuzérén réenshi . Tongchdng
BEANG ZRE X F RAaA kiR, i F
zuofd shi bd kefang fuzérén jieshdo géi zhufang fuzérén |
Wik & e BT RHANBL 5 jaA,
Rdnhou ydu binzht shudngfang fuzérén jieshao ziji  de tudndui
R EE X AaANE ac & B
chéngyudn . Jieshao shi yizhdo zhiwl gdodi , ydu gdo ér di
BN . 8RB RS HIK, B FH @K
de yici jinxing jieshdo. Rugud dgjia vyijing jiuzuo le , zé
W ARR AT B, R RE CE SR T, 0
an jitzuo  cix  zhuayt jieshdo yé  kéyi
R RJP B— NGB AL TV

Jieshto shi, fuzérén chuile jieshdo xingming yiwai , hdi

N, ARABRT A48 4 & A5, &
ying jieshao zhiwlu , yi fangbiadn duifang mingque yewu lidnxi
BB BRS, vhor 4R sty RO g BRA
duixiong. Bird : ta shi gongsi de xidoshou jingli ; Ta fuzé
sf %o Modm: th NGB WY AEE 22 b BT
Yatai  dighd  de shichdng kaifa ; Zhé wei shi chdnpin  kaifabu

LA WX & T3 FFL; X 42 2 &5 FFRIR
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zhuren déngdéng .

M, F ¥
Rugud shi zai juhui chdnghé, ni xidng rénshi mou rén,
R X RE B A, KA AR E A,
késhi dangshi you méiydu rén yinjian ni , yé jiushi shuo,
T B A X &kAE A SHF R, skt B,
méiyou rén jieshdo ni, nT yé kéyl xudnzé shidang jihui ,
BH AN N RAL T & &5 Mg,

”

shanggidn  ziwd jiéshd0' “ Ni héoI W0 jito

LA ARG RAF &K

BT

Woshdu shi jianmian hud gdaobié shi zui chdngjion de  [ijié .

F#F 2 N\ XREHN R F L ALY,
Jieshdo renshi de shihou, =zui pubion de lijieé  shi woshou.
A4 IR B BTIE, R Be 8 ALY & BT
Zhongguorén chdngchdng zdi woshou de tdngshi wénhou duifang :
TEACF R EETF O R FE T
“ N h&o, ni hdo” | Keéren kéyi yong Zhongwén huidd
URAF, R ETD BEATA A P L @A
“ ni hdo, ni hdo ” ji ké&, bu vyiding shuo *
RodF, R ET R T, R — & Bl “Itsa
pleasure to meet you™ ,

Woshou de [lidu ydo héshi , tai ging réngyl rang duifang

BT o WE &S, KB Eh Ak A
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gdnddo bu zhongshi hud faydn ; Tai zhong yé rongyl  yingi
BE R EMR AR E LR SR
fdngdn . Woshdu shijian  yiban zdi lidng midozhong zudyou .

B, & F B —f& £ & B A&

Woshou shi yiban shi “ zin zhé zhidong ”, yé jiushi shud

I B s —p» B
BF o —& 2T E T, LE B
zhiwl gdo de rén, nidnzhdngzhé , zhlirén, nilishi déng dui

RE s A F KA A XL F A
zhiwa di de rén, nidnyouzhé, keéren , ndnshi xian shén shou,
WA A FoE . BAFE L MW F,
dangrdn yé keéyi tdngshi shén shdu .
LR AT R AR A F
Rugud shudngfang yijing jiuzud le , huo juli  tdi yudn,
R R oy LE R T, XN IESH K L,
bu fangbian woshéu, ndame yé& kéyl yong biéde fangshi daiti

R AR BF, AR T R R85 X KRB

woshoéu [iji¢ ,  bird : xiong duifang didntéu zhiyi , zhdoshdu
Sy e ~ < >

BF ALY, e B HF EEEKE OB F

zhiyl , qianshén zhiyi bing tongshi wénhou “ ni hdo” .

BE. R & HF JF R A& R EF7

By

Jidocha woshdu huo zudzhe gén duifang woshou dou shi
XX BT RALFER ST BT AR
bu limco de xingwéi.

AR 89 AT A
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Woshou shi bu ying dai shdutao .

#F R ERFE,

Chaci jianmian woshou shi yiban bu yong shudngshoéu .

MR NdEBF KRR R F,

Chuci jianmian , Zhonggudrén vyiban bu xiguan yi

MR NaEm, FE A —&KF IR A
yongbao fangshi zhiyi .

i X HE,

Mingpidn

Zai jieshto rénshi  yihou , shudngfang tongchdng jicohudn

B AR A, X F @ F R %
mingpian .  Zai disong, jiéshou mingpian shi dou yinggdi yong
% k. EBE BT LR B EEZ A
shuangshdu yi  bidoshi zinzhong . Mingpian shang rd ydu
o F vk kw B £, 4 R L &R
Zhongwén fanyi , xi€ Zhongwén de yi mitn yinggdi chdo xidng
X BE, B P LW — @ B $h
duifang , yi fdangbion yuedd . Gongsi mingchéng ji  gérén
st A, VAo AR R, 8] b R R AA
zhiwu yoo fanyi zhinque, fuhé Zhongwén xiguan . Rugud
R T #F EH, A6 F L IR, =X
mingpicn bu gou, bu néng géi duifang méi wei zai chdng rényudn
LR A, RSN THELE Y AR
de shihou, yinggdi xiang tdmen bidioshi qianyi , shud yi shéng

o BHAE, R e Al T #E, L — F
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2

“ duibuqi
A RAL
Mingpion de shéji yinggdi jidnyue dafang, lidnxi  fangshi
& R 8 R RIZ MY K, KA X
gingchu. Dianzi ydujion dizhi ydo zhuyi zimu de do-xiGoxié ,
WL BT MR i B EE FE M RIE,
dianhud hadomd ying jidshang gudjia ji  diqid  de ddaihdo .

woiE A g ek BR AR MK 69 K.

By

Rugud ydu Zhongwén mingzi, mingzi zui hdo ydo fuhé

WwR A P L LT, £F KT R HE
Zhonggué de chudntdng xiguan hud fanyi xiguan . Bizhé
5 o % T R #iE TR, £
céng yuddo yixie waibin de Zhongwén mingzi jido: Pinggud,
HE —E IR P L EF ] FR
Wdng Doufu , Wulidngye Déngdéng, zhexi€é mingzi ting qilai
I 2/, ARER F F, X LF R
sih you vyisi , késhi bu yiding shihé zhénggui de
P EE, T2 R —F &4 E N Y
shangwu chdnghé .
W% oA

Mingpian ydo tdchd zhlUydo zhiwl , bu yi [udlie tai

%2 R BRE ETZ RS, RE FI K
dud jianzhi zhiwu .

% FIR RS,



F—= HEESILK
Chapter | Chinese Business Etiquette

Chéngwei
PriE

WOmen zheli jibng de chéngwei yé jiushi zhi rdhé

FAT X E P 89 AR IF L BT IE AT
chénghu biéren . Zényang héshi de chénghu yi gé& Zhonggudrén
et A, EFSEWR KT AN FEA
dui waiguérén érydn k& bu shi yi jian réongyi de  shir .
sONEAA T T R L — M 5 Y a9 FL.
Jidrd  yi gé rén de mingzi jico Wdng Léong, name ta yodu
Bde — N AW £F ™ E A, L o K
kénéng bei chéngwéi: Wdng xiansheng, Wadng jingli , Wdng
TR M AR A £ R AL E Z2¥E, X
téngzhi, Ldo Wdng, Xido Wdng, Xido Léng, Da Léng, Léng
RmE. £ 2.0 2.0 K E. L
gé¢, A Léng, déngdéng. Z&i shangwu chdnghé xudnzé
.M A, FFLAEBSF B A LR
zhengqueé, shidang de chénghu shifén zhongyto. Chaci jianmidn
E A, 2L AT s R MR ILE
dui Zhongfang chéngyudn de chéngwei kéyi zdnxdn yi xia ji
o ok 8 AR F Tl @A L T L
zhong fangshi :
W

Xing + zhiwl : Zhto jingli , Zhdo vyudnzhdng, Zhdo

RS R 2R ROk, R
zhuréen , Zhao chdngzhdng déng .

FELR T K F
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Xing + zhudnyé zhiwu : Qidn jidoshou, Qidn yishéng, Qidn
o+ F ok RS AR AR R EAL K
mishd , Qidn zOng (gidn zdngjingli ) déng.
A AR (R E28E) F
Rugud dui shudohud duixiong de zhiwu bu hén gingchu, yé
R 2t BLE R G BREFRRFHE, L
kéyi yong vyixia fangfd chénghu duifang:
TR AT ik AR oeR 2
Xing + xingbié chéngwei: SUn xidnsheng, Sdn tditai , SOn
o+ R MRE . F B AL F KK T
nlishi , Sdn xidojié déng.

S FhNE F

Ly

Zhonggudrén de xingming shunxu yu Xifang bu téng,
PEAN B LRSS B RA,
Zhongguorén shi xing zdi qidn ming zdi hou. Tongchdng
vEAE M EW & &JBF. B W
mingzi de di-yi gé& Hanzi shi xing. Keéshi fanyi chéng
FMH— AT A K TEBEF R
Yingwén de shihou you wdangwdng zunxin Xifang xiguan, bd
F* L0 AR X 2 2 HB By TN, e
xing fang zaGi mingzi de houtou. Qidnmian de lizi shud de
A E LT EK, A @ BT B8
“Wdng Léong ” jil chéngle (léngwdng ) ~

“Z k7 sk T “LongWang( & £ )7,

10



F—= HEESILK
Chapter | Chinese Business Etiquette

Sudyi  zui dnqudn de bdnfd shi wén gingchu, Ilimao de
vk R &4 0 Bk 2B FE, LR

LLT3

wenfd you: “ Qingwén, nin guixing? gingwen , zénme
B A R E, &R E e, B4

tH)

chénghu nin?
AR o 277
Lingwai < tédngzhi »” gén “ xidojié yé zdi mouxié
%54\ “]-g]':!é” ;& “’J"ﬁﬂ.” &/ﬁ%%—k‘
chdnghé zéngjiale butdéng de hdnyi , shiyong shi yinggadi
e ¥mT RE S, A K EiE

L)

L)

jinshéen, kéyi yong “xiansheng”, * nushi lai  daiti

BHL TR b AT, kA’ kRE.

Sikdo tdolunti
B 1 )
Ni you méiydu Zhongwén mingzi? Rugud you dehud ,
1.1 " &EKF * XL &5F7 R A 69F,
Zhongweén yisi  shi shénme?
L EE A H 4
Rigud shuohuarén bd Wdng Long chéngwéi Wdng
2.4 R HiFEA R T A KA X
xiansheng, Wdng jingli , Wadng téngzhi, Ldo Wdng, Xido
%t T 2¥® X RE. X £, b
Wdng, Xido Léng, D& Léng, Léng gé, A Ldéng déng,
L kLK A EFT A F,
xidng yi xi&ing zhéxié chéenghu fénbié xidnshi shudhudrén zhi

Bo— M A 58 B LiEA X

1"
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12

jian kénéng shi shénme guadnxi ? Hudzhé zhexié chénghu kénéng
B TAE A& A KAR? R X AR eF TR
zdi shénme chdnghé shiyong ?
B4 e AT
Weén zhong tiddo “téngzhi” gen “ xidojié ” yeé zai
3.0 b ]33 ‘RAT R N b &
mouxié chdnghé you buténg de hdnyi . Ni zhidao ma?
Xk g & A KRR 8 &L, AR feill 57
Shangwu hudédong zhong shénme chdnghé shiyong
4 B H FFH P Mt 2 BEeE A
taitai >, ¢ faren ”, “ nlshi > zheé léi chénghu?
CRKRTLCRATL R X R AR o7
“ Shifu ” zai zhonggud shi yi ge shiyong féichdng
5947 £ B 2 — AN A R
pubian de chéngwei. Qingwen, shangwl hudédong zhong
L ey HRE, HR, BE FBH T
shiyong zhege chéngwei héshi ma?
12 F ZAS AR 18 ik w7
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